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“Identify the most severe risks on a global scale over the
next 10 years”

Il Economic M Environmental [l Geopolitical [l Societal [l Technological

1st Climate action failure 6th Infectious diseases

2nd Extreme weather 7th Human environmental damage

3rd Biodiversity loss 8th Natural resource crises

4th Social cohesion erosion Oth Debt crises

5th Livelihood crises 10th Geoeconomic confrontation

Source: World Economic Forum Global Risks Perception Survey 2021-2022

The Global Risks Report 2022 14



McKinsey
IS tracking
real estate

Val u eS I n REALESTATE

" " The risk of sea level rise is
M lami chipping away at Miami home

values, new research shows
8:52 AM

HURRICANE MIAMI BEACH

Why do some After Zika and
hurricanes intensify Hurricane Irma,

so fast? Miami Miami Beach looks to
researchers find a key insure tourism tax

clue revenue




Explore ideas worth spreading - TEDi
When Bangkok floods (and it floods a lot), this

park does something amazing

Jul 20, 2018/ Patrick DArcy

SHARE i Ads by Google
TS 0g

Why this ad? >

Q@00

This oasis of green in the hyper-developed city has
an important job: It can contain one million gallons
of water. Here’'s how.



‘l GREEN ROOF

An artist’s view of the storage tanks under the green roof and the museum
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Children play in the wetlands.

Wetlands filter the water and create space for children to explore. Rain water
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® ClimateCheck®

In a typical year around 1990, people in Washington, DC
experienced about 7 days above 94.6°F in a year. By 2050,
people in Washington are projected to experience an average of
about 38 days per year over 94.6°F.

Climate change is increasing the frequency and intensity of heat
waves, even in places with cooler average temperatures. See
more information on heat risk. Everyone can take steps to reduce
their risks from extreme heat.

Buildings at Risk

0 75 100%

epresents
<% sus tract

SEPTEMBER 26, 2024 ... Flood Factor
@ Wildfire Factor

Zillow introduces i
First Street's @ A Foctor
comprehensive e
climate risk data
on for-sale listings
across the US

th (Feet)
00

1 2 3 4 5+

expected depth from
storm surge, pluvial, or fluvial
for buildings with any risk
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© ClimateChECk® About Blog Risks Methodologies Get En

Your climate change risk snapshot

901 G Street Northwest, Washington, District of Columbia 20005, United States

Risk Range

HEAT RISK

Extreme

83

FLOOD RISK

Relatively Low*

[
1*

PRECIP RISK
High

55

FIRE RISK

Relatively Low

I
1

DROUGHT RISK
Significant

29

About This Rating

ClimateCheck® ratings reflect
hazard risk at a property
relative to the rest of the
contiguous United States.
Ratings are based on
projected 2050 risk and the
change from historical risk.

A rating of 1 represents the
lowest risk; 100 is the highest.
See our methodology for
details.



CAN WE INSURE AGRINST HEAT? “The most radical climate policy—the
While climate discussions often focus on the indirect effects of rising temperatures, such as intensifying hurricanes 0 n e th at Wi I I m 0 St d iS r u pt 0 u r I ive S_i S

some innovators think we can write insurance covering the direct effects on people and property.

Paul Carroll
OCTOBER 14, 2024

« N
==
-=1=-| URBAN LAND

Philadelphia is leading a neighborhood level resilience
approach with the publication of the city’s first Community
Heat Relief Plan, developed with and by community
members of Hunting Park, an area just north of Center City.

the status quo.” - Jake Grumbach

Topics v Property Types v

Neighborhood Solutions

Heat resilience efforts are also resulting in an increased
focus on neighborhood-level heat solutions.
Philadelphia is leading this approach with the

publication of the city’s first Community Heat Relief

Plan, developed with and by community members of
Hunting Park, an area just north of Center City. With 9
percent tree coverage and a land cover of 85 percent
buildings and hardscape—compared with 9 percent and
51 percent citywide averages, respectively—Hunting
Park is one of Philadelphia’s hottest neighborhoods. It is
also predominantly a community of color and a low-
income neighborhood with a history of successful

community-led advocacy of environmental education



Javier Sanchez

DC Department of Small and Local
Business Development
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SUPPORTINBOCAI&
SMALL BUSINESSN
DC

The Department of Small and Local Business
Development (DSLBD) supports the development,
economic growth, and retention of Distriblsed
businesses, and promotes economic
development throughout the District's

commercial corridors.

Visit Us Online
https://dslbd.dc.gov/


https://dslbd.dc.gov/

WE RUN (AND HAVE
RUN) MANY
PROGRAMS

P I T C H The Inno.ED team has engaged d@000 DC
entrepreneursin the last 8 years.

28 KI @S tSIENYySR F 20 lo2dzi F2¢€
barriers and challenges they face, and the

community of support that helps them build

those entrepreneurial dreams one step at a time.




The Department of Small and Local Business Development (DSLBD) is excited to announce the

ReFashioimnitiative (in beta) led by the Innovation & Equitable Developméntd.ED Divison This
initiative focuses on four fashion sustainability areéechnological innovation, recommerce, textile

upcycling/alternatives, and fashion empowermertbd support growth of the fashion economy in
2 aKAYy3d2y 5/ FYyR NBRdzZOS GKS FlFaKA2z2yYy AYyRdzaldNE Q&
District.

TECH INNOVATION
TEXTILE UPCYLCING/ALTERNATIVES
RECOMMERCE

FASHION EMPOWERMENT

SYy @A NI



MISSON
Via the four fashion sustainability areas the initiative supports Digdtased fashion economy
businesses and seeks to redefine what fashion must become to meet systematic challenges.

VISION
The ReFashion Initiative currently provides agency for community building, resource/education
sharing and networking to Ditased fashion designers/apparel and businesses that are bringing
commercially viable solutions through circular and sustainable business models.



Technological
Innovation

This area champions the role technological innovation plays in making fashion
more sustainable from technologpased businesses or manufacturers that market
applications to achieve greater sustainability. For example, utilization of artificial
intelligence (Al) to better forecast customer demand,; fit technology to reduce
online returns; or providing the technology to reduce textile waste at the
manufacturing stage.




Textile
Alternatives/Upcycling

This area champions textile manufacturers, designers or startups who use innovative,
sustainable alternatives to traditional textiles to repurpose or create new garments, thereby
extending the lifespan of textiles, and upcycle it to their maxkekamples: textiles made
from repurposed formerly discarded byproducts, ordadwn cultures.




ReCommerce

This area champions fashion & apparel rental or resale business that are built on
circular business models and sell via storefront or digital retail chagmaiamples:
secondhand stores, resell digital apps that sell 2nd hand apparel or accessories.




Fashion
Empowerment

This area seeks to break down barriers fashion entrepreneurs face by providing agency for
community building, resources/education sharing and networking to empower them with the
tools to realize their full business potential.

* DCbased fashion businesses & entrepreneurs can book-amoae consultation with
ReFashion to discuss topics related to faskmnrepreneurship & business. Book here:
https://outlook.office365.com/book/INn0ED @0365.dc.gévd Fashion collaborates with
industry experts to provide technical assistance activations from time to time. Please visit

*5{ [ .5 Qa chafinetforspecific business topics:
http://www.youtube.com/@smallbizdc



https://outlook.office365.com/book/InnoED@o365.dc.gov/
https://outlook.office365.com/book/InnoED@o365.dc.gov/
http://www.youtube.com/@smallbizdc
http://www.youtube.com/@smallbizdc

ReFashion Updates
(23Dec24)

84
124
22

118

Number of

ReFashion TA hours

Number of ReFashion
Email Address Sign Ups

Number of small business or
participants in
coaching/counseling fashion
business/entrepreneurship

Number of total event
participants (trainings or

networking online or inperson)

Number of Events
(trainings,
networking)



ReFashion
Updates

2024 Collaborators

United States Patent, Trademark Office

(USPTO) Smithsonian Institution Folklife

Festival George Washington University

gx-"] x3 ©8x©j 3WV3 t-£] 283¢
LGBTQA Affairs The Fashion Connection

The Global Fashion Exchange Goodwill

of Greater Washington Chesapeake

Fibershed Black Meta Agency




ReFashion
Updates

Out of the Closet! A Pride
June 2024 Slow Fashion Clothing
Swap

On June 4th, DSLBD kicked off Pride Month with 30
attendees celebrating sustainability. They marked
the first day of Pride month by giving their pre -
loved clothes a second life at ReFashion's firstin -

person event! Folks came _to hear from two talented
DC fashion designers (Saba Tshibaka of Rendered

Inc. and Evan Ibrahim of Stitches DC ) during the
sustainable fashion designer showcase. They also
heatgw:@s&eﬂﬂlgn and

V3 ' t-£1283byy| v 3HFhegRashibtdgdT3Tyyt | |
g;Q nection, The Global Fashion Exchange and

Goodwill of Greater Washington  all to discuss
fashlon susta|nabLlLt;Lpracnce.s,_admc.acy,_small

atmaosphere of music, networking, community and
belonging on the first day of Pride month.



https://www.renderedinc.shop/
https://www.renderedinc.shop/
https://stitchesdc.com/
https://www.renderedinc.shop/
https://www.renderedinc.shop/
https://stitchesdc.com/
https://communityaffairs.dc.gov/molgbtqa
https://dslbd.dc.gov/
https://communityaffairs.dc.gov/molgbtqa
https://www.thefashionconnection.org/
https://communityaffairs.dc.gov/molgbtqa
https://www.globalfashionxchange.org/
https://www.thefashionconnection.org/
https://www.thefashionconnection.org/
https://dcgoodwill.org/?gad_source=1&gclid=EAIaIQobChMIi9KV7bXAhgMV4ltHAR3prgsoEAAYASAAEgK08fD_BwE
https://www.globalfashionxchange.org/
https://dcgoodwill.org/?gad_source=1&gclid=EAIaIQobChMIi9KV7bXAhgMV4ltHAR3prgsoEAAYASAAEgK08fD_BwE

ReFashion
Updates

Textile Recycling

July 2024 Partnership with
Smithsonian Institution

Folklife Festival

ReFashion is proud to collaborate with the world -
I XCE«Cxw3f j | "{8E£C|tC3\C8"| O] £¢3Y
Sustainability Team to achieve the highest waste
diversion rate at their festivals in Washington DC by
donating leftover textiles and fabric scraps to
ReFashion designers. As a textile recycling service,
ReFashion will be able to accept festival fabric
leftovers and offer it to local fashion designers who
In turn can repurpose to create new garments,
continue the lifespan of the fabric, and upcycle it to
their market.




ReFashion
Updates

Holidays 2024

Downtown DC Holiday
Market

ReFashion nominated a small textile upcycling
storefront to vend at the popular Downtown DC
Holiday Market during the holiday season in front
of the Capital One Arena.




ReFashion
Updates

FY2025 FY25ReFashion Pitch

Competition

The FY 25 ReFashion Pitch Competition is an
opportunity for businesses to pitch a problem or
opportunity in the sustainable fashion market with
a viable solution. DSLBD intends to award 6 grants

* ) °  to DC small and local sustainable fashion business
Ll N ranging between $2,500 to $6,000. The six (6)
: a4’ participants will be chosen to compete at a live in
[ 7 % person pitch competition in front of a judges panel
e % 2\ ¢ during National Small Business Week in May 2025.

7 of o0 . o4&, ¢ Tolearn more: https://dslbd.dc.gov/service/current
// » °p’~ / 5 o§ o funding - opportunities



Connect with
ReFashion

https://dslbd.dc.gov/ inno.ed@dc.gov




ALL THINGS GREEN

(J.:r }J“___j Jﬂ_‘. r_/) J _}__.. . lJJ -r-; J."‘J__r ___)__J_-

APPLY BY FEBRUARY 16, 2024 AT 2PM

2

@l Only active CBEs are eligible to apply!

" GOVERNMENT OF TW

— LN‘EL ‘ 1 ]
DSLBD.DC.GOV/CBEGREENGRANT — ol DSLBD)' ii’a‘u&faé‘é&s&'ﬁ"‘&non



BE All Things Gre®n
Grants

To promote and support CBE involvement in the expanding green and environmentally
uwuvckpcdng"kphtcuvtwevwtg"cpf"gpgti{"octmgvuO" K
cpf" Gpxktqgqpogpv"*1yuFQGGY+. " FUNDF" uwrrgtvu"EDGuUu" d{"
vigo"hgt" FQGG. " FE" Uwuvckpcdng" Gpgti {"Wvknkv{"*1uF

sustainable procurement opportunities.




CBE All Things &
Green Grants

Grant Categories
CBE Green Contract Services Grant:
« DSLBD intends to award up to four (4) grants between $50,000 to $70,000 each from $240,000 in
available funding for FY 25.

CBE Green Pitch Grant:
-« DSLBDintends to award one (1) grant of $50,000 to the CBEwho conducts the CBE Green Pitch
training program, and award CBE Green Pitch Competition participants between $1,000 and
$10,000 from the $175,000 in total funding for FY 25.

CBE Green Business Support Lottery Grant:
- Via a randomized lottery, DSLBDintends to award CBEsregistered with DSLBDas small, resident-
owned, and disadvantaged nine (9) grants, ranging up to $7,000, from $59,500 in available funding
for FY 25.

CBE Green Event Grant:
- FUNDF" kpvgpfu"vg"cyctf"&47.722"vq"qpg"*3+"EDG"vjcv"ykn



CBEAIl Things &
Green Grants

Note: this funding
opportunity is exclusively for
CBEs

Emall Business.Opportunities@dc.gov

DSLBD.DC.GOV



mailto:Business.Opportunities@dc.gov

Kenyattah Robinson

Mount Vernon Triangle BID
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About Mount Vernon Triangle

A hyS 2F 5/ Qa4 MH .
Districts

A 9xdloftAaKSR +a 5/

A Celebrated 20 years and received
fourth five-year charter renewal in
2024

A Part of a larger section of DC
commonly referred to as the East En
A 72 Acres
A .11 Miles
A 4.8 Sidewalk Miles

A Key characteristics:
A Convenient A Clean
A Vibrant A Home
A Central A Pedestrian
A Nice Friendly
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Key Statistics

A +/- 8,000 residents in the Triangtgbut approximately 22,000 residents within ¥4
mile
A 31% < 30 years old
A 50% < 35 years old
A 61% < 40 years old
A 63% Female
A 60% Single

A 1.5M SF Office
A.dzi YlIye SYLX2eSSa adgatt FTNBE y2id O02YAy3d (2

A Approximately 65 restaurants and shops
A Primarily F&B followed by fitness

A Expectation of significant student population growth with impending arrival of
DS2NBASO26yQa /| LAG2E [/ I YLXza

Cdzy CI OUY LT azdzyd =SNYy2y C¢NALFy3If:
density would equal that of Manhattan



Inspiration for MVT Bucks & MVT Rewards

3 YouTube Search
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New currency in[lthacalaims to keep money local

CNY Central .
@ 22.5K subscribers [6 13 CD] A> Share m Save




Program Goals
A {dzLILI2 NIl a+x¢Qa odzaAySaasSa oey

A Keeping dollars local while strengthening our neighborhood economy (i.e.,
LINSGSY Ay atSE{1F3S¢ 2dziaARS azx¢o

A Increasing foot traffic and revenue by attracting new customers to a business
they might not have otherwise visited

ASNAOGAY3T a4l fS& RdzNAYy3I LISNAZ2RA 2F 2SN F221
targeted users who have already ss#flected to receive such communications

A Enhancing awareness among transient customers during periods of heightened
non-DC visitor activity

A Build resident goodwill by increasing their engagement and pride in being part of
#LifeInMVT

A Enhance perceptions of the Triangle as an exciting and happening destination

A Encourage innovation in a way that is maximally efficient for the organization



About MVT Rewards (MVTRewards.com)

A

A

Launched 2019 via thirgarty platform that was adapted to our needs
Close to 1,000 users on the platform at its peak

Suspended in March 2020 one day after DC shut down due to €OVID
Received Board approval to-l@unch by investing in internal platform

Currently 20 offers from 17 businesses

.dzarySaasSa gAff KIFE@S 2LIIR2NIdzyyAGASaE

slower foot traffic

F2N a¥Ftl

Will use digital ads to geofence local hotels and Walter E. Washington Convention

center to drive foot traffic and sales during periods of high+x visitor activity

Relaunch targeted week of January 27

43



Claiming Rewards:

MOUNT
VERNON

IT'S'ALL HERE

MVT Rewards

Welcome to Mount Vernon Triangle!

Being part of the MVT community has its perks! Join MVT Rewards to receive discounts for some of your favorite neighborhood restaurants, coffee shops, fitness studios and service
providers. Check out the offers below and click "Redeem Offer” to start experiencing how rewarding #LifelnMVT can be!

Participating Retailers

2fifty Texas BBQ
414 K Street NW
Washington, DC 20001

10% Off | Get 10% off your total bill. Present
reward to cashier at time of purchase.

Get Reward >

A Baked Joint

430 K Street NW
Washington, DC 20001

25% off one (1) coffee, espresso, or tea
beverage. One use per person, one time
only. Present reward to cashier at time of
nurchase Fxpires Sentember 30 2025

Aura spa
1055 5th Street NW
Washington, DC 20001

15% Off your First Wellness Service at Aura
spa | Redeem at the front desk.

Get Reward >

Bang Salon
1055 5th Street NW
Washington, DC 20001

25% Off Your First Hair Cut at Bang Salon |
Redeem at the front desk

Get Reward >

44



Step 1: Get Reward

My Rewards

Reward Name

Business

Reward Details

Expiration Date
Reward Status

Get Reward

25% of Coffee, Espresso or

Tea Beverage
A Baked Joint

25% off one (1) coffee,
espresso, or tea beverage.

One use per person, one

time only. Present reward...

Show more
September 30,2025

Active

[ Get Reward ]

45



Step 2: Receive Reward

Here's Your MVT Reward! Inbax x S &
info@mvteid.org via usermail zohocreator.com M:34PM (Iminuteago) v & & H
to me -

Hi KI Here's the MVT Reward you requested. Please do the following once you're at the business and ready
to use your reward:

1. Click REDEEM below.
2. Present the screen of your mobile phone showing your award to a representative at the business to
redeem it.

REDEEM

Contact info@mvicid.org for questions or additional guidance on redeeming your award.

MVT Rewards (©2024) iz Sponsored by the
Mount Vernon Triangle Community Improvement District
MountWernonTriangle.org
@mvicid on Instagram, Facebook & X
#LifelnMWT

46



Step 3. Redeem Reward at Business & Enjoy!

My Claimed Rewards

Consumer Name KR
Business A Baked Joint
Reward Name 25% of Coffee, Espresso

or Tea Beverage

Registration ID 4695485000000319005

Redeem Award Redeem Award

47



About MVT Bucks (MVTBucks.com)

A

A

Launched October 2021 in support of office tenant RTO efforts

Now used to welcome new employees and residents to the neighborhood, as gifts
to participants in neighborhood contests, or simply to thank a partner for a job
well done

Can be redeemed in $5 increments toward purchases at participating busimesses
with the hope that customer spending is greater than the value of the Buck(s) and
they return as a recurring customer

MVT CID reimburses participating businesses on a dollatollar basis
2,026 Bucks valued at $10,130 distributed to date

A 586 Bucks valued at $2,930 redeemed to date (29% redemption rate)
A 488 Bucks valued at $2,440 available for redemption

48



MVT Bucks: Front

MVT
BUCKS

HAHE

Racesmable ot partd pating rarchants only. No ca vk,
Mdmmudacupmquyhud
enca. Additonal barre and conditions may sl
McusiiamanTriang longMWTHude for som ink,
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MVT Bucks: Back

EXPERIENCE #LIFEINMVT—IT'S ALL HERE!

Visit MountVernonTriangle.org/MVTBucks for participating
retailers and other terms and conditions.

EXPERIENCE #LIFEINMVT—IT'S ALL HERE!

Visit MountVernonTriangle.org/MVTBucks for participating
retailers and other terms and conditions.

EXPERIENCE #LIFEINMVT—IT'S ALL HERE!

MVT
BUCKS

Visit MountVernonTriangle.org/MVTBucks for participating
retailers and other terms and conditions.

EXPERIENGE #LIFEINMYT—IT'S ALL HERE!

MVT
BUCKS

Visit MountVernonTriangle.org/MVTBucks for participating
retailers and other terms and conditions.
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Caroline Howe

Food Policy Council




Food x Climate Nexus:
5/ Qa 9 F7F 2 NJd a
Restaurant Food Waste

JANUARY 2025

CAROLINE HOWE s £ GOVERNMENT OF THE

& DISTRICT OF COLUMBIA
DCMURIEL BOWSER, MAYOR




The Problem

Nearly 22% of noresidential refuse is
recoverable compostable material

Nearly 18% of noresidential refuse in the
District is food waste

Figure 3-5 Top Five Most Prevalent Materials in Non-residential Refuse

Food Waste

17.9%

Corrugated Cardboard
Kraft Paper

10.4%

Mixed Recyclable Paper 9.2%

Other Paper (Mon-Recyclable) 7.3%

All Films and Bags 71.2%

0% 5% 10% 15% 20%



2013 & 2018

of dzad - AyroftS 5/ o6unmo0 FYyR {daAallAyloftS 5/ wHodn 6HnanmyovY awSRdzOS
uBave Good Food Act of 2018: Tax credits, liability protections
oZero Waste Omnibus Act (2020): Requires large business organics separation

wZero Waste DC Plan: Donation requirements and composting programs
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Food Waste Innovation Grants: Oven

Goal:Provide support toestaurants food manufacturersshared
commercial kitchensandcommercial corridorso minimize their food waste
going to landfiland minimize urban rat populations

Mechanism:Annual grants (125/year) up to $306b00K (in total)

Manager’5 / Q& 5 S LJ- NJi BESCUUA) R (R ey TV TITh
Small and Local Business Innovation Grants g+ .:. --=
Development (DSLBD) Deadline: December 22, 2022 at 2pm

The Food Waste Innovation Grants will support
District small businesses by helping them to:

* Increase food security, productivity and economic efficiency
« Improve environmental impact & reduce rodents
* Cut businesses costs in purchasing & waste



(;o@
Food Waste Innovation Grants: Uses &

Impacts

Refrigeration and freezing infrastructure to reduce wastage,;

Equipment and staff training around waste reduction, including preparation and
portioning to reduce waste;

Food preservation tools like vacuum sealers, dehydrators, and freezers;
Onsite food production to maximize freshness;

Food transportation and technology to enable another business to upcycle orcross
utilize underutilized ingredients;

Food donation programs, including packaging and collective refrigeration in shared
kitchens to enable more efficient rescue operations;

Waste programs that will compost food waste, compact #modegradables, and
effectively recycle all that can be recycled.



QCJ Ogoo

Food Waste Innovation Grants: "

Partnerships and Outreach

Partnerships Qutreach
onome S | L atino Economic Development Center Trainings on food waste and
Deepdive technical assistance potential projects in 6 languages,
Training for new businesses on food waste including ASL
éﬁ'fggj_tv Agricity/ Compost Cab Outreach materials in 8 I.anguages
Free food waste assessments in multiple Doorto-door outreach with partner
languages (with DC interpreters) agencies _ »
Compost Credits, or free food scrap collection for Targeted rodent hot spots identified
’ by DC Health

businesses ($2,000 in first year)
Food Rescue US

FOOD
RESCUE
us




Food Waste Innovation Grants: Awart

: _Sliver'spring College Park
@;’ Bethesda A g

(355) @Q{Tja Park
Grantees sGeorge I A N,
@ 0. Hyattsville,

All 8 Wards of DC Moo 7K Vileey |
Grants from $650 to $65,000 ek} G LY O U, e )

; S5 s 055, ’
Caterers, cafes, bars, restaurants, =" @ W"aqu o &f_\’%p’, 7>
makers, commercial kitchens, \ (Q;\,Q’;/r\/ 4 Oc%«&q,-.
cottage food A N e %,

s )

Church~ Arlington A %( Y
Seven Corners 4?7 7y

Upcycling, diversion, donation,
composting onsite & off
_ 295/
3 erossronds ] @ ,,.""'"’SUitIand-Silve
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o = , . Hillcrest
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ZERO Qs

% Food Waste Innovation Grants:
Case Study

The Queen Vic

Installed a vertical trash compactor

to reduce garbage pickups

Divert food scraps w/ Compost Cab
Bilingual signage for staff

Instructions

G ¢CKS 5dzyLldaghtsed®E € S

0

[ 4 . 4
(XJ ust do It!° _chef Ryan Gordon on food rescue initiatives



